There’s an elephant in the room

There is an elephant in the room and its
name is ‘Christian marketing’. It's an
elephant sized issue because it has to do
with the way we present ourselves to the
outside world. Itis in the room and not
being talked about because there’s
confusion and uncertainty over what to
think.

For some people the words ‘Christian
marketing’ are offensive. “Christians don’t
sell, they ‘tell””

Others will say it’s the overlooked answer.
“In a self-promoting world, Christians must
‘become all things to all men’” (1
Corinthians 9:22).

Whilst I certainly don’t want to say that
marketing is the ‘overlooked answer’, I want
to argue in favour of marketing. Here’s what
['m up against:

Marketing:

e is an option

e is manipulative and worldly

e means not trusting God

e denies the power of the gospel

Marketing is not an option. Let me begin by
saying that marketing is not just a good idea
- it’s like breathing, we’re already doing it -
we have to do it. That’s because marketing
is ‘presenting something in its” best light.
We're all doing marketing all of the time.

People choose clothes, houses, cars,
accessories - a whole range of things - to
present themselves in the best light. We
choose vocabulary precisely to present ideas
in their best light. We all market.

Marketing is communication. Some of us do
it poorly, others better. If we disavow or
ignore it then perhaps we're just doing a bad
job.
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Marketing is not necessarily ‘manipulative’
or ‘worldly’. What marketing does is analyse
the art of presentation. It’s a self-conscious
attempt to be scientific about the art of
communication. Yet some Christians don’t
see this as genuine. They see that being
genuine is being unaware of those things we
do that present us well. This is just naive.

If I know that a person is more likely to
listen to me if [ look them in the eye, does
that make me manipulative if [ look them in
the eye? If tests have been done on the
subject, should I now avoid looking in
people’s eyes because I'm using worldly
market research if [ do?

The issue is integrity. It always has been and
always will be. Self-knowledge and self-
awareness are good things. Science teaches
us lots about our world including
communication. It's what we do with this
knowledge that counts.

Trusting God means thanking him for all his
blessings. If we’re aware of what techniques
and tools present us well, this need not
undermine our trust in God’s power to work
through all things. If we receive useful
knowledge with thankfulness and put it to



good use, we still need to trust that God will
bless.

You can have the best marketing in the
world and the greatest integrity, but you still
lack one thing: God’s particular plan for your
situation. His plans quite simply are not
ours and even when our hopes conform with
his plan, our particular efforts are still in his
hands for his use.
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Marketing does not ‘deny the gospel’.
Christians are fiercely and rightly committed
to trusting in the power of the gospel as
God’s change agent in a dying world. We
trace this trust to places like Romans 1:16
and Acts 4:12.

As a consequence, we're people who want a
verbal proposition, a message of historical
fact about God and his Son, to govern and
frame our communication, especially our
evangelism.

Christians want the gospel to be
‘unadorned... pure, doctrine of Christ. Some
will say: “The gospel needs no artifice, no

technique... it stands proudly against such
things.”

This is true. But is lack of ‘artifice’ perhaps
just an excuse for lack of budget ... and lack
of any clues to rub together in how to do
graphic design and use fonts?

The whole ‘marketing denies the gospel’
argument is a fob-off. Christians are called
to be different but is daggyness the
difference we were called to? Boring doesn’t
equal honest. It just equals boring. Lack of
presentation ability doesn’t somehow free
up the gospel from artifice, it just obscures it
in embarrassment.

Nothing we say or do happens in a stylistic
or aesthetic vacuum. Decisions about these
things happen at the smallest and largest
levels all the time. Let’s stop pretending that
we're not making them and start making
good ones.

How important is it that paint is peeling off
the pale blue sign out the front of your
church and the fonts represent the latest in
sixties typography? Well if it wasn’t
important then [ expect most major retail
and food outlets wouldn’t bother updating
their signs. But they do... they seem to think
that initial perceptions matter. Why don’t
we? Because we kid ourselves that it
doesn’t? “It’s the gospel that will bring
people to our church.” What that kind of sign
says to the outsider is that ‘no one around
here cares - we've given up’.

But hang on - we do care - we care
desperately that people hear about Jesus. If
we do, then we'll clear any impediment to
catch their attention.



